MUHUCTEPCTBO HAYKU U BBICHIEI'O OBPA3OBAHUA
POCCUICKOU ®EJEPALIUN
denepanbHOE rOCyIapCTBEHHOE aBTOHOMHOE 00pa30BaTeNIbHOE YUpexkKIeHUE
BBICIIIETO 00pa30BaHUs
«TIOMEHCKUI TOCYJIAPCTBEHHBI YHUBEPCUTET»
ToGonbckuii negarornyeckuit THCTUTYT UM. J[.U. Menneneena (unuain)
TIOMEHCKOT0 TOCyAapCTBEHHOTO YHUBEPCUTETA

BPEHIMHT MY3EMHOM JEATEJIBHOCTH.
JUIEH3UPOBAHUE MY3EMHOI'O BPEHJIA
Pabouas nporpamma
IUTs1 OOYYArOIIUXCS TI0 HAPABJICHUIO TIOJTOTOBKU
44.03.05 Iemarornueckoe oOpazoBanue (C IByMst MPOGUISIMU TOATOTOBKH)
[Tpoduu uctopusi; MEHEIKMEHT B 00pa30BaHUM
®dopma 00yueHust: 3a09Has



CycnoBa JILH. bpenauar myseiHoil aearenbHocTH. JIMneH3upoBaHME My3eHHOro OpeHza.
Pabouas mporpamMma s oOydaromuxcst mo HampaBieHuto noarotoBku 44.03.05 Ilegarormyeckoe
oOpa3zoBanue (c JIByMs MpOQWISMU TOATOTOBKU), MPO(UIM HUCTOpHUSA; MEHEKMEHT B O0Opa3oBaHMHU,
dbopma oOyuenus 3aounas. Tobomasck, 2020.

Pabouas mnporpamma AMCUUMIUIMHBI OmyOaukoBaHa Ha caite Trom['Y: BpenauHr mys3eiHoi
nesiTenbHOCTH. JIumeH3upoBanue My3eiiHoro OpeHza [dnexTpoHHBIM pecypc] / Pexum mocryma:

https://www.tobolsk.utmn.ru/sveden/education/#

© TobGonbckuit mnenarorudyeckuid  uHctutyT uM. JI.M. MenneneeBa (Punman) TromeHckoro
rocyapcTBeHHOro ynusepcurera, 2020
© Cycnosa Jlronmuna Hukonaesna, 2020


https://www.tobolsk.utmn.ru/sveden/education/#

1.IHosicHUTEIBLHAA 3aIHCKA

Henpto aucUMIUIMHBL — sBsieTCS  (OPMHUPOBAHHME LEJIOCTHOTO IPEACTABICHHUS O
TEOPETHUECKUX U MPAKTUYECKNX OCHOBAaX OpPEH/IMHTa, HABBIKOB aHAM3a My3eHHOTO OpeHa Kak
MapKETUHIOBOM, CEMUOTHYECKONH M KOMMYHHKATUBHOW KaTeropuu u OpeHAMHTra Kak Ipolecca
MMO3UIIMOHUPOBAHUSI OpeHJa My3esi, HOPMaTUBHO-TIPABOBOM OCHOBE W 3Tamax JIMIICH3UPOBAHUS
My3eiHoro Opexaa.

3agaun QUCIIAILINHEL:

— HU3YYEHHUE TEOPETUYECKUX OCHOB OpEHIMHTA MY3€HHOM eATeIbHOCTH;

— HW3YyYEeHHUE MPOLEIypPHhl CO3AaHU U MPOIBIKEHUS My3eHHOTO OpeH/Ia;

— pa3BHUTh MPAKTHYCCKUE HABBIKH YIIPABJICHUSI OpeHIaMU;

— cdopMupoBaTh y CTYJICHTOB HAaBBIKM IJIAHUPOBAHUS W OpPTaHHU3AIlMH MEpPONPUATHI

MabIuK PUICHIITH3 B CUCTeMe OpeHIUHTa.

— O3HAaKOMHUTBCA C HOPMATHUBHO-IIPABOBOM OCHOBOM M JTanamMu JIMIEH3UPOBAHUS

My3eHHOTr0 OpeHaa.

1.1. MecTO IUCHUIIMHBI B CTPYKTYpPe 00pa30BaTe/ibHOIM MPOrpaMMbl

HucuuminHa «bpeHIUHr My3€eiHON  aesTenbHOCTH. JIMneH3upoBaHUE MY3€HHOIO
OpeHaa» OTHOCUTCS K JUCHUIUIMHAM 10 BBIOOPY dacTH, (opMHpyeMol y4acTHUKAMH
00pa3oBaTeNbHBIX OTHOIICHHM.

IIpn ocBoeHun nucnUIIIMHBL «BpEeHIUHI My3€HHON NeATeNbHOCTH. JIMIeH3upoBaHHUE
My3€HHOT0 OpeHa» CTYACHTHI HCIIOIB3YIOT 3HAHUS, YMEHUS, HaBBIKH, CPOPMHUPOBAHHBIE B XOJI€
u3yueHus: qucturuind «lIpaBoBbie OCHOBBI MY3€HHOTrO Jejia U OXpaHbl NaMSATHUKOB UCTOPUU U
KyJbTYpbl», «VHTEepakTUBHbIE W MYJIbTUMEAMIHBIE TEXHOJIOTUHM B My3ee», «CoBpeMEHHbIE
KOMMYHHKATHBHBIE TEXHOJIOTHH B My3€HHO-00pa30BaTEIILHON IEATEITHHOCTH.

1.2. KommnereHuumu o0y4arwuierocs,
o0pa3zoBaTeIbHOM MPOrPAMMBI.

(¢popmupyembie B pe3yabTare OCBOEHUs] JTAHHOI

Kon u naumenoBanue [Tnanupyemble pe3yiabTaThl 00yUYEeHHUS:

komnereHuuu (u3 PI'OC BO)

(3HaHUEBBIE/DYHKITMOHAILHBIC)

VK-1 - CIIOCOOHOCTBIO
OCYIIECTBIISTh MIOWCK,
KPUTUYCCKHI aHAU3 M CHHTE3
nH(pOpMaInHy, MIPUMCHSIT
CHCTEMHBIN TIOJIXO/T JUISL PEILICHHS
IIOCTaBJIEHHBIX 3a/aY;

3HaeT: TEOpeTHYECKHe OCHOBBI, 0a30BBbIM MOHATHIHBIN
annapaT JUCHUIIIINHBI, OCHOBHBEIC STallbl paSBI/ITI/IH
OpeHANHTa My3eHOH JeITeIbHOCTH.

VmMeer: wucmons3oBarh 0a30Bele 3HAHMSA B 00JIaCTH
My3eHHOr0 OpeHIWHra, aHaJu3upoBaTh MPAKTUYECKYIO
paboTy My3€eeB IO JIUIICH3UPOBAHUIO MY3EHHBIX OPEHJIOB.

VYK-2 — CnocobeH onpeaensTh
KpyT 3a7a4 B pamkax
MIOCTABJICHHOW LIEIM M BBIOMPATh

3HaeT: OmpeNeNATh  3aJayd  My3eHHOro OpeHIuHTa,
ONTHUMAJIbHBIC  CIOCOOBI  JIMIICH3UPOBAHUS  MY3EHHOTO
OpeHpa.

ONTUMAJBbHBIE  CHOCOOBI WX | YMEeT: aHaIu3UpOBaTh NPAKTHYECKYIO padOTy My3eeB IO
pelieHus, UCXOJS U3 | IMIEH3UPOBAHUIO MY3€HHBIX OpEHIOB.

JNEUCTBYIOIUX IPABOBBIX HOPM,

UMEIOLIUXCS pecypcoB u

OTpaHUYCHHI

IIK - 1 —  CmoocobeH | 3HaeT: cmocoObl WCIONIB30BAHUS MY3€HHOTrO OpeHIuHTa B
OCYIIECTBIATh oOydeHue | yaeOHOM MpOoIecce Ha OCHOBE HMCIIOJIb30BAHUS MPEIMETHBIX

y4eOHOMY MpeAMETy Ha OCHOBE
UCIIOJIb30BaHUs peaMETHBIX
MCTOAHK C YUYCTOM BO3pPACTHBIX U
MH/IMBUAYAIBHBIX OCOOEHHOCTEH
o0ydJaronmxcs;

MCETOOAUK C y‘-IeTOM BOSpaCTHBIX 158 I/IH)II/IBI/I}Iya.]'H)HI)IX
ocoOeHHOCTeH 00yUaroMXxCsl.

VMeer: wHCnonn30BaTh 0a30Bble 3HAaHUSA B 00JlacTU
My3eifHoro OpeHauHra, MPOEKTUPOBATbL CcoAep KaHue
06pa3OBaTeJ'IbeIX nporpamMmm coBpeMEeHHbIX
nepgarorny4eckKmx TexHoNormmn C YHETOM




npeaMmeThl.

ocobeHHocTenn  obpa3oBaTesibHOro
BOCMUTAHUS U Pa3BUTUS 4Yepes3 MpenojaBaeMble

npowecca,

I[IK — 2 — CnocoGeH mpuMeHsTh | 3HaeT: COBpPEMEHHBIE

nH()OPMAIMOHHO-

COBpPCMCHHBIC I/IH(bOpMaI_[I/IOHHO- KOMMYHHKAIITMOHHBIC TCXHOJIOI'UH, HCIIOJIb3YyCMBIC B

KOMMYHHKAIIMOHHBIC TCXHOJIOI'UA y‘le6HOM mponecce.

B y4eOHOM Iporiecce Ymeer: POEKTUPOBATH y4eOHBIN rporecc c

TEXHOJIOTHUH.

HUCIIOJIb30BaHHUEM I/IH(l)OpMaHI/IOHHO-KOMM}’HI/IKaHI/IOHHBIX

2. CTpyKTYpa ¥ TPYA0EeMKOCTh JUCHUTIHMHBI

Tabmura 1
Bun yae6HO# paboThl Bcero yacos YacoB B
cemMecTpe
20
OO6uwmit 06emM 3ad.e]1. 4 5
Jac. 144 144
N3 Hux:
Yacel ayauTOpHOM pabOTHI (BCET0): 16 16
Jlexuun 8 8
[IpakTHyeckue 3aHsaTus 8 8
JlaGopaTopHblie/ TpaKTUYECKHUE 3aHATHUS 110 TIOATPYIIIIaM -
Yacel BHEayUTOPHON pabOThI, BKIIIOYAsi CAMOCTOATEIHHYIO 128 128
paboTy oOydJaromierocs
Bun mnpomexyrounoit arrectanmu (3aueT, aud.3ayer, 3auer
9K3aMEH)

3. Cucrema oLleHUBaHUSA

OI_ICHI/IBaHI/Ie OCYHICCTBJIACTCA B paMKax OanbHOI CHUCTCMBI, p33pa6OTaHHOﬁ npenoaaBaTeiicM Hu

JIOBEACHHOM JT0 CBEACHUS 00YyJarONUXCsl Ha TIEPBOM 3aHSTHH.

No | Buap! orrenuBaemoit paboter | KomndectBo 6amioB
Tekymuii KOHTPOJIb [IpoMeKyTOUYHBIN KOHTPOJIb
1. | CocTaBiienue u pacckas 0-20 -
Te3zaypyca
2. | YcrHbiid OTBET Ha | 0-5 5x4=20) -
MPAKTUYECKOM 3aHITUU
3. | IToaroToBKa KOHCIIEKTa 0-10 (3x10=30) —
4. | [logroToBka scce 0-10 (10x3=30) 0-61

HpOMe)KYTOLIHaﬂ arrecraiusa MOXET OBITE BEICTABJICHA C Y4E€TOM COBOKYITHOCTH
68.J'I.HOB, TMOJIYUYCHHBIX 06y‘{aIOH_II/IMCSI B paMKax TCKYUICTO KOHTPOJIA.

[TepeBoj1 6A/IIOB B OIICHKH (324€T)

Ne Banel OneHkn
1. 0-60 He 3aureno
2. 61-100 3auteHo




4 Copnep:xkanue JUCHUNIHHBI

4.1. TemaTH4ecKHH MJIaH TUCHUIIINHBI
Tab6muma 2
dopma TeMaTH4eCKOro IIaHa Juisi 3a04HON (hOpMbI 00yUYeHHsI

Ne | HaumenoBanue teM 1/ | O0beM JUCIMIUIMHBI MOJYJIsS, Yac.

WK pa3JiesioB Bcero | Buabl ayautopHO# paboThl (akagemuueckue | MHbIE BHIBI
94achl) KOHTaKTHON
paboThI

Jlekuun | Ilpaktuueckune | JlabopaTopHbie/
3aHATHS HPAaKTHICCKHE
3aHATHS o
HOATpyIIIaM

1 2 3

N
)

6 7

[\

1 | BpeHp: noHATwKeE, 24
KOMIMOHEHTbI U
XapaKTEePUCTUKMN.

2 | bpeHOWHr B 24 2
MYy3EenHOWN
chepe:
cneundguka,
POCCUNCKUIA U
3apybexxHbIn
onbIT

3 | Tex"omorus 24 2 2
yIpaBJIeHUS
OpeHI0M

4 | Crparerus 24 2
TIPOJIBUIKCHHUS
OpeHza My3es

5 | OcHOBHEIE 24 2
MOKa3aTen
JIEATEIbHOCTH
My3es. OleHka
OpeHga my3es

6 | JIuuensupoBanue 24 2
My3eiHHOoro OpeHa u
CTpaTerus
TIPOIBHIKCHHS
OpeHza My3es

HUror: 144 8 8

4.2. Conep:xxaHue TMCUMILIMHBI (MOYJIs) O TEMaM
4.2.1. Conepsxkanue TeM JUCHUNITHHBI

Tema 1. bpena: noHsATHE, KOMIIOHEHTHI U XapaKTEPUCTUKU
Ornpenenenne MOHATUN «OpeHm», «OpeHAnHT». OCHOBHBIE KOMITOHEHTHI OpeHaa. dakTophl
ycremHoctu O6penna. HarmonanbHelid OpeHIUHT B cdepe KyIbTypbl U ucKyccTBa. CyIIHOCTh U
¢byHKMM OpeH/ia Kak COMOKYJIBTYPHOTO sIBJIeHUs. PoJib HallMOHANBbHOTO OpeH/a.

Tema 2. bpenaunr B myseiinoit chepe: crienudura, pOCCHUCKHUI U 3apyOekKHBIN OITBIT
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My3ell Kak HMCTOYHMK BO3ACHCTBUS Ha OMOLMOHAIBHBIM M JyXOBHBIM MHp 4YEJIOBEKA.
Hcropus pacnpoctpaneHust OpeHauHra B My3eitHoi cepe. CymHOCTb U 1esb co3/1aHusl OpeHaa
My3es. [IpoBenenue PR-kammaHuii Uit OpraHusaluyd MEXIYHAPOAHBIX BBICTABOK. My3elHBII
CYBEHHP KakK OpeH]] TEppPUTOPHUH.

Tema 3. TexHomnorus ynpaieHusi OpeHIOM

OCHOBHBIE COCTABJIIIOLIME TEXHOJNOTUM ympasieHus Opengaom B.H. Jlomuna: 1.
aHAJIMTUYECKU 3Tall; 2. 3Tan NpOeKTUPOBaHUS OpeHI0B; 3. BHEIPEHHUE U yIpaBlieHUE OpEHI0M;
4. KOHTPOJIb TEKYLIEHN NEATEIBHOCTH.

OCHOBHBIE COCTAaBISIIOIIME TEXHOJIOTUU «KoOJIecO OpeHia»: 1. co3gaHue BH3yallbHO-
CIIOBECHOTO BBbIpaXeHus: (upmeHHoro ctuisi; 2. Mcmonb3oBaHue Mapku, B JESTEIbHOCTH
KOMITAHMM: JICJIOBBIX JOKYMEHTAaX, pEKIAMHBIX aKIMUAX, PEKIAMHBIX CYBEHHpOB; 3.
®opmupoBanue OpeHJa: paMKu OpeHja, MporpaMMa ero HpOJBHKEHHUsS, aHAJIU3 Pe3yIbTaToB
npoasmxenus; 4. CroxuBiieiics OpeHA: HCCleNOBaHHE BOCHPUATUS OpeHna, TUarHOCTHKA,
nporpaMma JajbHEHIIero pa3BuTus OpeHa.

Tema 4. Ctpaterus npoJiBHXKeHUs OpeH1a My3es
Oranbl pa3pabOTKU CTpaTeruu NpoABMKeHHUs OpeHna. HoBble MeTonbl M TEHIEHUIUU
MapKeTUHra, NpojBkKeHus Openaa. CrocoObl NpoABMXKEHHsS OpeHAa: CpelcTBa MacCOBOH
uHpopManuu (paauo, TeleBUACHNE, IeYaTHbIe U3aHMs); pa3MelIeHIe BU3yaIbHON peKiiaMbl Ha
ynune (ykazaTenu, OuiOOp/bl); MHTEPHET; HCIHOJIb30BAHUE TApreTUHTAa MM KOHTEHTHOM
peKJIaMbl, paCKpyTKa B COLUAIBHBIX CETAX; OTKPHIThIE BHICTABKH.

Tema 5. OcHOBHBIE MTOKa3aTeH IEATEIBHOCTH My3es. OlieHka OpeHaa My3es

OcCHOBHBIE METOAMKMA OILIGHKH OpeHma u jAesTenbHOCTH Myses. [lokazarenw,
XapaKkTepU3yIIIne [EHHOCTh WK KaluTall OpeHa My3es: COBOKYITHBIN OI0/DKET My3es; 00beM
MIPUBJICYEHHOTO (PMHAHCUPOBAHMS, B TOM YHCJIE€ U B KYJbTYpHBIE COOBITHSI, MEPOIPHSTHUS,
BBICTABKHM, IMPOBOJIMMBIE MOJ ATHIOM My3es; pEHTHHI My3es B KYyJIbTYpHOU cpele ropoja,
CTpaHbl 1 B MUPOBON KYJIbTYpE; COBOKYITHBIM 00beM (PMHAHCHUPOBAHUS CIEIIOK Ha apT-phIHKE,
MPOBEACHHBIX TMOJ OSTUAOW My3es; YHCICHHOCTh IIOCETUTENENd My3esi B TO0J; YpPOBEHb
HHHOBaHHOHHOﬁ no;mepmlm JCATCIIbHOCTH, O6’B€MI)I HpI/IBJ'Ie'-IeHHBIX CpCJICTB 3a CUCT
OpPraHU30BAHHBIX MY3€€M BBICTABOK M MEPONPUSITHI; KOJIUYECTBO MOCETUTENEH MPOBEIECHHBIX
MYBGGM BBICTABOK U MepOHpHSITPIﬁ; KOJIMYECTBO AKTHUBHBIX HOCGTI/IT@J'IC?I My3€5[, HpI/IHI/IMaIOHH/IX
y4acTHUE B €r0 MporpaMMax U MEpOIPHUSATHUSIX, TOCEIIAIOIINX My3€eil HE MEHEe HECKOJIbKUX pa3 B
roJl, aKTUBHO MPOJBUTAIOIINX MYy3€d B KYyJbTYpHOW M TYPUCTHUYECKOH cpefe; CrocOoOHOCTb
obecrieunBaTh TOCTOSIHHBIE OOBEMBI MOCETUTENeH Tpu Oosiee BBICOKOHM, YeM y KOHKYpPEHTOB
IICHC Ha BXOJIHBIC 6I/IJ'IeTI)I B My3el\/'I 1 Ha HpOBO}II/IMI)Ie UM BBICTABKU U Meponpmm/ls{; 06’BeMLI
HAJIOTOBBIX OTYHUCIEHMM OT CYMMBI CJEJIOK apT-pblHKA, MPOBOJMMBIX MOJ ATHAOH My3es;
pacxonbl Ha WHGOPMAIMOHHYI0 WHOPACTPYKTYpy OpeHaa My3es; KOJUYECTBO aKTUBHBIX
nmonib30Bareneil MH(MOPMAIMOHHONW KYJBTYpPHOH cpeApl My3es, BKIIOYAIONIEH BCE €ro
nH(pOpMaAITMOHHBIEC apT-TIPOCTPAHCTRA.

Tema 6. JIunenzupoBanue My3eifHOro OpeHia U cTpaTerusi IpoABIKEHUs OpeHia My3es
OmnpeneneHre MOHATHUS «JIMLIEH3UpOBaHUe». Llenb M 3a1auM JULIEH3UPOBaHUS OpeHpa.
Otarbl paboTHI MO JIMIICH3UPOBAHUIO My3eHHOTo OpeHpaa: pa3padoTtka brand-book, BeIOOp 0a3b
MHTEJUICKTYyaJbHOH  COOCTBEHHOCTH JUIi  JIMIIEH3MOHHOM  paboThl, BBIOOp  CTpaTeruu
JMIIEH3UPOBaHUs, BEIOOp oreparopa, pa3padoTka U BHEIPEHUE aJTOPUTMOB B3aUMOJICHCTBHS C
peaTbHBIMHU U IOTCHIIMATBHBIMU MTAPTHEPAMH.

4.2.2. Ilnanbl cCeMMHAPCKHUX 3aHATHH.
[IpakTnueckoe 3ansTue |
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Nk W=

Tema: BpeHONHI B My3enHon ciepe: crneundmka, POCCUNCKUN U
3apybexxHbIn onbIT

[Inan:

My3eil Kak ICTOYHUK BO3JICHCTBUS HA YMOLMOHAIBHBIN U TyXOBHBIN MUP YEJIOBEKA.
HcTopus pacripocTpaneHus OpeHIuHra B My3eiHoii cepe 3a pydexxom u B Poccun.

CyIIHOCTD U LIeTh CO3JaHusl OpeH 1a My3es.

[Tpoenenune PR-kammnanuii 1u1st OpraHu3aid MK IyHapOIHBIX BHICTABOK.

Mys3eiiHbli CyBeHUp KaKk OpeH]] TEpPUTOPUH.

[IpakTnueckoe 3anstue 2

Tema: OCHOBHBIE XapaKTEPUCTUKH JCSITEIBHOCTH 1O OPEHIUHTY
[Inan:

1. B3auMOCBsI3b MEX/1y JTUIEPCTBOM Ha PBIHKE, TPUOBLIBIO U OPEHINHTOM.
2. XapakTepucTuka OpeHI0B-T0ITOXKUTENCH.
3. OCHOBHBIE 2JIEMEHTHI TEXHOJIOTHH «KOJIeca OpeH/Ia.

4. OCHOBHBIE COCTABIISIFOIIME TEXHOJIOTHH yiipaBieHus 6pernom B.H. [lomuna.
5. OcobeHnHoCTH OpeHAMHTA B COLIMOKYJIBTYPHOU chepe.

1.
2.
3.

[IpakTnueckoe 3ansarue 3

Tema. CtpaTerus npoaBrxKeHHs OpeH1a My3est

Oransl pa3pabOTKU CTpaTeruu MPOABUKEHUS OpeHa.
HoBbie MeTOIbI ¥ TEHACHIINK MAPKETHHTA, IIPOJIBIKEHUS OpeH/Ia.

CrocoOsl

MPOJIBIKCHHST  OpeH/a:

cpelncTtBa MaccoBoil  wH(oOpMamu  (paauo,

TeJeBUJICHNE, TIeYaTHbIC W3/IaHMs); pa3MelleHUe BU3YalbHON peKiIamMbl Ha yiuile (yKa3aTesH,
OunOOp/Abl); WHTEPHET; HCIOIb30BAaHHE TAPTeTHHra WM KOHTEHTHOW peKJIaMbl, pacKpyTKa B
COIIMAJIBHBIX CETSIX; OTKPBIThIC BHICTABKHU.

1. OHpCI[eJ'IeHI/IC MOHATHA «JIMLICH3UPOBAHUC).

[IpakTnueckoe 3anstue 4
Tema. JIunien3upoBanue My3eifHOro OpeH/ia ¥ cTpaTerus NpoiBHKEeHUs OpeHia My3es

2. Llens 1 3a1a4n TMLIEH3UPOBAHHS OpeH/a.
3. Drambl paboTHI MO JIMIIEH3UPOBAHHWIO MYy3eiHOro OpeHma: paspaborka brand-book, BbIOOp
0a3pl WHTEJUICKTYaJbHOH COOCTBEHHOCTH Uil JIMIIEH3MOHHOW paboThl, BHIOOpP CTpaTEeTHH
JTUIEH3UPOBaHus, BEIOOp omepaTopa, pa3paboTka U BHEAPEHUE AITOPUTMOB B3aUMOJICHCTBHS C
pearbHBIMU U IOTEHIIMATBHBIMY MTApTHEPAMHU

4.2.3. O0pa3upbl CpeCTB AJsl MPOBEIeHUs] TEKYIIero KOHTPOJIs

1. PaboTa Ha ceMuHape, YCTHBIM OTBET, 00CYK/ICHHE PEKOMEH/IOBAHHOM JTUTEPATyPhI.
2. CocTaBiieHHE U paccKas Te3aypyca
CryneHT GopMupyeT Te3aypyc B MPOIECCE JICKIMOHHBIX M MPAKTHYSCKUX 3aHATHH, a
TaK)KE YTCHUS PEKOMEHIOBAHHOW JIUTEPATyphl, pabOThI CO CIOBApSAMH W JHIIUKIONCAUAMH B
dbopMe TabIuIIBL:

O6pasert
Ne Tepmun Onpenenenue [TomHOE 6ubnuorpaduy. OIMCaHue
n/m (tedpuHUIUSA) HCTOYHUKA (aBTOp, 3arjaBue. MECTO, U3[ -

BO, T'0OJI, CTPAHUIIA)
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https://cyberleninka.ru/article/n/metodika-formirovaniya-strategii-prodvizheniya-brenda-
kompanii-s-ispolzovaniem-instrumentariya-internet-marketinga

2. IMamkyc M.B. OcoGennoctu ¢opmupoBanus u crenuduka omeHku Openga myses. URL:
https://cyberleninka.ru/article/n/osobennosti-formirovaniya-i-spetsifika-otsenki-brenda-muzeya

4. IlogroroBka scce

Tewmpsl 3cce:

1. HeobxogumocTh OpeHa My3est B COBPEMEHHOM MUPE.
2. Bpena-kynpTypa Kak TEXHOJOTHS MOBBIIIEHUST KOHKYPEHTOCTIOCOOHOCTH MYy3esl.
3. OcobenHocTu OpeHaMHTA B My3€itHOM cdepe.

5. YuyeOHO-MeTOaUUYECKOe o0ecreyeHHe W TJIAHHPOBAHHME CAMOCTOSITEIbHOI PadoThI
o0yuarmuxcst

Tabauna 3
Ne Tembl ®opmbl CPC, BkiII04asi TPeOOBAHUS K MOATOTOBKE K
3aHATUAM
1 BpeHpa: noHATHE, CocraBnenue Tezaypyca.
KOMMOHEHTbI U Te3aypyc ¢opmupyercss B IpolLecce JIEKIHOHHBIX U
XapaKTepUuCcTnKn. MPAKTUYECKUX 3aHATHUM, a TAKXKE YTCHUS PEKOMEHIOBAHHOU

JUTEpaTyphl, paOOTHI CO CIOBAPSIMHU U SHIUKIONEIUSIMHU.
Kputepuem oneHuBaHMs SBISETCS IIOJHOTA PACKPBITHS
MIOHATHI BO BpEMsI OTBETA.

2 bpeHanHr B 1.IToaroroBka K MpakTUYECKOMY 3aHSATHIO.
My3enHon cepe: 2.CocraBieHue Te3aypyca.
cneunduka,

Tesaypyc ¢opmupyercst B TIpolecce JEKIHOHHBIX U

POCCUNCKUIN 1 . .
MPAKTUYCCKUX 3aHATUH, a4 TAKKEC UTCHUA PEKOMCHIOBAHHOH

3apybeXxHbI onbIT
JUTEPATYPhI, PAOOTHI CO CIIOBAPSIMH M SHITUKIIOTICHSIMH.

Kputepriem ornieHuBaHusl SIBJISETCS TOJHOTA PACKPBITUA
IIOHATUM BO BPEMS OTBETA.

3. IloaroroBka KOHCIIEKTA., 3CCE.

KoHcmekT — 9T0 KpaTkash MUChbMEHHAs 3alliCh COJCPKAHUS

CTaThbH, MpeaHa3HAauYEHHAs JUISL IIOCJIEIYIOILErO
BOCCTAHOBJICHUS HWH(OpPMAIMU ¢ Pa3IUYHOM CTETCHBIO
MTOJTHOTBHI.

[Ipy HamMcaHWUM KOHCIIEKTa PEKOMEHIYETCS CIIeAYomas
MIOCJIEIOBATEIBHOCTb!

1. mpoaHanmM3uUpoOBaTh COJCpPKAHUE KaXJOTO (parMeHTra
TEKCTa, BBIICNSAS OTHOCUTEIBHO CAMOCTOSITCIBHBIC TI0
CMBICITY;

2. BBIICTUTh M3 KAXKJIOW YacTH OCHOBHYIO HH(OpMAIHIO,



https://cyberleninka.ru/article/n/metodika-formirovaniya-strategii-prodvizheniya-brenda-kompanii-s-ispolzovaniem-instrumentariya-internet-marketinga
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https://cyberleninka.ru/article/n/osobennosti-formirovaniya-i-spetsifika-otsenki-brenda-muzeya

yOpaB U30BITOUHYIO;

3. 3ammcaTh  BCIO  B@KHYIO  JUIA  TOCJIETYIOUIETO
BOCCTaHOBJICHUS HWH(POPMALMIO CBOMMH CJIOBaMH MU
UTHPYS, HCIIONB3Ys COKPALICHUSI.

[Tpu OILICHUBAHHUH YUUTBIBAIOTCS JIOTHYHOCTH,
MOCJIEIOBATEIEHOCTh, TOYHOCTh W3JIOKEHHUS MaTepuaa,
yMeHHE 0000IINTh, TepepadboTaTh HH)OPMAIIHIO.

3 | Texunonorus ynpasienusi | 1. [loaroroBka k mpakTU4€CKOMY 3aHSITHIO.
OpeHIoM 2. CocraBiieHne Te€3aypyca.
2. IlogroroBka 3cce.

4 | Crparerus npoasuwkenus | 1. [IoaroroBka k npakTH4eCKOMY 3aHATHIO.

OpeHna myzes IlogroroBka K IPaKTHYECKOMY 3aHATHIO IIPEAIIOJIAraer
CaMOCTOSITENIbHOE ~ W3YYEeHHE  YKa3aHHbIX  paboT  ams
MNOJArOTOBKM K Y4eOHOMY 3aHATHIO, a Takke MyTeM
KOHCIIEKTUPOBAHUSl OTIENbHBIX (PPAarMEHTOB MOJATOTOBKY
OTBETOB Ha IIOCTABJICHHBIE B IIJIAHE BOIIPOCHI.

K kputeprsM OLleHMBaHUS OTHOCSTCS JOTUYHOCTb, IOJTHOTA,
JJAKOHUYHOCTH OTBETA.

2. CocraBieHue Tezaypyca.

3. ITonroroBKa KOHCIEKTA.

5 | OCHOBHBIE TTOKA3aTEIN 1. CocraBnenue Tezaypyca.
JEeATEIIbHOCTU My3€esl. Tesaypyc ¢opmupyercss B Tpolecce JIEKIHOHHBIX U
Ouenka OpeHa Mmy3est MPAKTUYECKUX 3aHATHUM, a TaKKE€ YTCHUS PEKOMEHIOBAHHOMU

JUTEPATYpPhl, pabOTHI CO CIIOBAPSMH U SHIUKIIONICAUSIMHU.
Kputepnem oneHuBaHMs SBISETCSA IIOJHOTA PACKPBITHS
IIOHATUH BO BPEMS OTBETA.

2. IloaroroBka KOHCIIEKTA.

6 | JIunensupoBaHue 1. ITonroroBka K MpakTU4ECKOMY 3aHSTHIO.
My3eiHoro opexaa u [TonroroBka K MPAaKTUYECKOMY 3aHATHUIO HPEAINOJaraer
CTpaTerysi MPOJBIKEHUST | CAMOCTOSTEIbHOE  HM3Y4YeHHE  yKa3aHHbIX  pabor s
OpeHna myses HNOJArOTOBKM K Y4eOHOMY 3aHATHIO, a Takke IIyTeM

KOHCIICKTUPOBAHUA OTACIBbHBIX q)paI‘MCHTOB IMOATOTOBKY
OTBETOB Ha IOCTABJICHHBIC B IJIAHE BOIPOCHI.

K KPUTCPUAM OLICHUBAHUS OTHOCATCA JIOTMYHOCTD, ITOJIHOTA,
JTAKOHUYHOCTH OTBETA.

2. CocraByieHuE Te3aypyca.

3aueT IToaroroBka k 3a4CTy.

6. IIpoMe:xxyTOUHasI aTTECTALUSA 10 AUCHHUILIMHE (MOIYJIIO)

6.1. OueHouyHble MaTepuajbl Ui TPOBeJIEHUS] NMPOMEKYTOYHOH aTTECTALMH IO
AUCHHUILIMHE (MOYJII0)

dopma npoMeKyTOUHON aTTecTauuu — 3audeT. [lponenypa oneHuBaHus MPOU3BOJUTCS B
(dopMe yCTHOTO OTBETa Ha BONPOCHI MO JUCLUIUIMHE U MO Pe3yibTaTaM BBIIOJHEHUS 3aJaHUN
TEKYIIEro KOHTPOJIS.
Bomnpocs! k 3auety

1. UcTopust BO3HUKHOBEHUS OpeHaa
2. ToBapHbIif 3HaK, TOProBast Mapka U OpeH]l
3. [Tonxopl K HccaeI0BaHUIO OpeHa U XapaKTepUCTUKe OpeHInHTa
4. ApxeTunsl co3/1aHus CUIBHOTO OpeHa
5. Opranu3zamus pa3paOOTKH apXUTEKTypPhl OpPEH/IOB.
6. HanpaBnenust Openaunra. bpena-menesxMeHT u OpeH 10U IuHT.
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7. CeHCOpHBIN OpeHANHT

8. Cocrasnstomue 6penaa. Cs3b OpeHa ¢ ToBapoM

9. XuzHeHHbIii UK OpeHa

10. Knaccudukarmum 6peHnoB

11. Cnioco6sl coznanus Openaa

12. TexHonorus OpeHAOUIIUHTA

13. «ITabnuk puneitmnzy». Lenn u 3anaun PR- kamnanunit. Cootnomenue PR ¢ umumkem u
pernyTanmreil oprann3aum.

14. BoicTaBkH Kak criocod co3nanus Openaa. [loarotoBka u yyactue KOMIIAHUM B BBICTABKaX.
15. IlonsiTHe apXUTEKTYpHI OpeH/Ia.

16. Coznanne apXUTEKTyphl OpeHI0B

17. bpenn-nupamua u Tabiuia BOCIpUATHS OpeHaa

18. Posb apxutekTypsl OpeH10B B GopMUpOBaHUH 3(H(HEKTUBHONW MapKETUHIOBOM MOJIUTHKH.
19. UnenTuvaHOCTH OpeH/a.

20. CTpyKTypa UIEHTHYHOCTH OpeHa

21. bpeHn xak ToBap

22. bpeHj kak opranu3anus

23. bpeH] KaK «JIMYHOCTH)

24. bpeH Kak CUMBOJI

25. DreMeHTHI UACHTHYHOCTH OpeH/Ia.

6.2 Kpurepumn oueHMBaHUS KOMIIETEHIM A
Kapra kpurepueB oneHNBaHUs KOMIIeTeHIIUI

Tabnuma 4
Ne | Kon HaumeHOBaHUS WNHpukatopsl OneHouHbIe Kpurepun
KOMITETCHITUH JIOCTYDKCHHUSI MaTepHuaIbl OIICHUBAHUS
KOMIICTEHIIUM,
COOTHECEHHBIE C
IJIAHUPYEMBIMU
pe3ylbTaTaMu
00yueHUs
I | VK-1 - 3Haer: Teopernueckue | 3HAKOM B IMOJTHOM O0BEME C
CIOCOOHOCTBIO TEOPETUYECKHE OTBETHI, TEOPETUUYECKUMU OCHOBAMH
OCYILECTBIIATh OCHOBBI, 0a30BbIH | pelieHue JUCUUIUIVHBL, 0a30BBIM
MIOUCK, KPUTUYECKUN | IIOHATHUUHBIN IIPAaKTUYECKUX | IIOHATUWHBIM arrapaToM
aHaIM3 M CHUHTE3 | ammapar 3a1a4 Ha | IACUWIUIMHBI U OCHOBHBIMH
uHpOpMaIInH, JIACUHUILITUHBI; CEeMUHape. sTanamu pa3BUTHUS
IIPUMEHSATH OCHOBHBIE STaIbl OpenauHra Mys3es.
CUCTEMHBIH TIOJXOJ | pa3BUTHS OpeHIMHTA Mosxet CaMOCTOSATENbHO
TUISt pelIeHHs | My3€HHOU HCIIOJIb30BaTh 0a3oBbIE
MOCTaBJICHHBIX JIeATEeTbHOCTH; 3HAHUS B obnactu
3aj1ad4; VYwmeer: MY3€HHOTO OpeHauHTa,
HCII0JIb30BATh aHAIM3UPOBATh
0a3oBbIC 3HAHUSA B MPaKTUYECKYIO paboty
o0JlacT  My3eHWHOTo My3€€B M0 MPOABUKEHUIO
OpeHauHTa, CBOETO OpeHa
aHAJIM3UPOBATh
MIPaKTUYECKYIO
paboty My3eeB IO
JIMLEH3UPOBAHUIO
My3eHHBIX OPEHJIOB;
2 | YK-2 — Cnocoben | 3Haer: omnpenensth | Teopernueckue | Onpenensier 3a7a4u




OTIpEe/ICIISATh KpYT | 3ala4yll  MYy3eHHOTO | OTBETHI, My3eHHOTO OpeHuHra,
3aJlad B paMKax | OpeHauHra, perieHue ONTHMAJIbHBIE CIIOCOOBI
MOCTaBIICHHOW IIEH | ONTUMAIIbHEBIE MPAKTHYECKUX | JIMIIEH3UPOBAHUS
u BBIOMPATH | CIIOCOOBI 3ama4 Ha | My3eitHoro OpeHpa;
ONTUMAJIbHBIC JTUICH3UPOBAHUS ceMuHape AHanm3upyer
CIIOCOOBI WX | My3elHOTro OpeH/a; MPaKTUYECKYIO paboty
pelIeHus, UCXOoAs U3 | YMeeT: My3€eeB 1o
JEHCTBYOIINX aHAJTN3UPOBATh JIUIIEH3UPOBAHUIO
MIPABOBBIX HOPM, | IPAKTHYECKYIO My3eHHBIX OPEH/IOB;
UMEIOTIHUXCS paboTy My3eeB IO
pecypcoB U | JIMIIEH3UPOBAHUIO
OTpaHUYCHUHN MYy3€HHBIX OpEH]IOB;
IIK — 1 — Cnoco6Gen | 3Haer: criocoObI | Teopernueckue | 3HaeT CIIOCOOBI
OCYIICCTBIISATh HCTIOJTb30BaAHUS OTBETHI, UCIIONIb30BaHUSI MY3CHHOTO
o0ydeHue yuyeOHOMY | My3€HHOTO peIIeHue OpeHauHra B y4eOHOM
peaIMeTy Ha OCHOBE | OpeHauHTa B | MPAKTUYECKUX | MPOIECCEe Ha OCHOBE
UCIIOJIb30BaAHHUSI y4eOHOM  Tporiecce | 3aaa4y Ha | MCITOJIb30BAHHS
PEIMETHBIX Ha OCHOBE | CEMUHape. MPEIMETHBIX  METOJHMK C
METOJMK C YYETOM | MCIIOJIb30BaHHS YY4E€TOM  BO3pAacCTHBIX U
BO3PaCTHBIX U | IPEIMETHBIX WH/IUBUYATbHBIX
WHIUBUIYJIbHBIX METOJMK C YYETOM 0coOeHHOCTEH
0COOEHHOCTEN BO3PaCTHBIX u 00yYaroImuxcs;
00yJaromumxcs; WHIUBUIYJTbHBIX Ymeer UCTIOJIb30BaTh
0COOCHHOCTEH 0a3oBble 3HAHHUS B OOJACTH
00yJaronmxcs; MY3E€HHOTO OpeHuHTa,
Ywmeer: MPOEKTUPOBATb
UCTIOJIb30BATh coaep)xaHue
0a30BblE 3HAHUSA B obpa3oBaTeNbHbIX
00JIacTH  My3€HHOTrO nporpamMm
6peHl[I/IHI‘a, coBpeMeHHbIX
NPOEeKTUPOBaTb neaarorn4ecknx
cogep)xaHue TeXHOJIOTrMn C y4deToM
06pa3oBaTesbHbI ocobeHHoCTeN
X nporpamm obpa3oBaTeNbHOro
COBPEMEHHbIX npowuecca, BOCAUTaAHUSA
neparorn4yeckunx n Pa3BUTUA Hepes
TexHosornm C npenofaBaeMble
yyeToMm npenMeThbl,
ocobeHHoOCTeN
obpa3zoBaTesibHOr
o) npouecca,
BOCMMNTaHNA n
pa3BnTnda 4Hepes
npernogaBaeMble
npenmeThbl;
[IK — 2 — CrniocobGen | 3HaeT: coBpeMeHHbIe | TeopeTnueckue | 3HAKOM C COBPEMEHHBIMU
PUMEHSITh UH(POPMAIMOHHO- OTBETHI, WH(POPMAIMOHHO-
COBPEMECHHBIC KOMMYHHKAITUOHHBIC | pEIICHHE KOMMYHHKAITHOHHBIMH
UH(POPMAIMOHHO- TEXHOJIOTHH, NPaKTUYCCKUX | TEXHOJOTHSIMH,
KOMMYHHKAITHOHHBI | HCIIOJIh3yEeMBIE B | 3a/1a4 Ha UCTIONIb3YEMBIMHA B yU4EeOHOM
€ TEXHOJIOTMW B | y4eOHOM Tporiecce. | CEMHHApeE, nporiecce.
yueOHOM mporiecce | Ymeer: uccienoBaane | Moxer IPOEKTUPOBATH




IIPOEKTUPOBATH HCTOYHUKOB y4eOHBIi nporecc
y4eOHBIH TpoIecC ¢ HCIOJIb30BaHUEM
HCIIOJIb30BaHUEM nH(POPMAIMOHHO-
nH(pOpMaITMOHHO- KOMMYHHUKAITMOHHBIX
KOMMYHI/IKaI_[I/IOHHBIX TGXHOJIOI‘I/Iﬁ .
TEXHOJIOTHIA.

7. YueOHO-MeTOAM4YecKoe 1 HHGOPMALIMOHHOE 0O0ecTiedeHue U CIUIIMHBI (MOYJIs1).
7.1 OcHOBHas uTepaTypa:

1. My3ssikant, B. JI. bpenaunr. Ymnpasnenue Openmom: ydeOHoe mocoome / B.JIL
Mys3ssbikaut. — Mocksa: PMOP: MH®PA-M, 2021. - 316 c. - (Beicuiee oOpa3oBanue:
bakanaBpuat; A30yka peknambl). — DOI: https://doi.org/10.12737/2142. - ISBN 978-5-369-
01236-9. - Tekcr: anekrponusiit. - URL: https://znanium.com/read?id=372857

7.2. lonoJTHUTEILHAS JIUTEPaTypa:

1 OcHOBHbIE HamlpaBiIEHUS MY3E€HHOM AEATEIbHOCTU: yueOHOE IOCOOME /ISl CTYJIEHTOB
OakanaBpuaTa 1o HampaBieHuto mnoarotoBku 51.03.04 «My3zeonorus W oxpaHa OOBEKTOB
KyJIbTYPHOTO M TPUPOTHOTO Hacieaus», npoduib «KyabTypHBIH Typu3M U IKCKYPCHOHHBIN
typusm» / I1. B. I'mymkosa, /1. /I. Pomnonora, T. 1. Kumeesa, A. A. Haconos ; Kemepos. roc.
UH-T KyJbTyphl. - KemepoBo: Kemepos. roc. uH-T KynbTypbl, 2019. - 244 c. - ISBN 978-5-8154-
0498-4. - Tekct: anekrponHsbIid. - URL: https://znanium.com/read?id=361112

2. Pommonoma, JI. JI. BBeaenme B mpodeccuro: ydeOHOe MOCOOMe i CTYJIEHTOB
HarnpaBieHus: noarotoBku 51.03.04 «My3eosnoruss u oxpaHa OOBEKTOB KyJIbTYpHOTO U
NPUPOIHOTO Hacieaus», npopmib «KylbTypHBIH Typu3M U 3KCKypcHOHHBIH Typmsm» / 1. 1.
Ponuonosa; KemepoBo : KemepoBCckHil rocy1apCTBEHHbIM HHCTUTYT KyJbTyphl, 2019. - 148 c. -
ISBN 978-5-8154-0475-5. - Tekcr: anekrponnsiii. - URL: https://znanium.com/read?id=361114

7.3. UnTepHeT-pecypchbl: HE MPETyCMOTPEHBI.

7.4. CoBpeMeHHbIe mnpo(eccHOHAJIbHbIE 0a3bl [JaHHBIX M HH(OPMALMOHHBIE
CIPaBOYHbIE CHCTEMBI:

1. JIanb - https://e.lanbook.com/

2. 3nanuyM - https://znanium.com/
3. IPR BOOKS - http://www.iprbookshop.ru/

4. eLIBRARY.RU - https://www.elibrary.ru/
5. MexBy30BcKas dekTponHast oudnuoreka (M3B) - https://icdlib.nspu.ru/ (Tonpko B hunmae)

6. HartmonanwHas snextponHas 6udnuoreka (HOB) - https://rusneb.ru/ (moiaHoe UCHOIB30BaHUE
TOJIBKO B (hUIHAIIEC)
7. UBuc - https://dlib.eastview.com/

8. bubmmorexka Trom['V - https://library.utmn.ru/

8. Ilepeuenn UH(POPMAMOHHBIX TeXHOJIOTHH, HCII0JIb3YyEeMbIX npu
OCYILIeCTBJIEHMH 00Pa30BaTeJbLHOI0 MPOoLecca Mo JUCHUILIHHE (MOAYJII0)

[TnaTdopma st anekTponHoro 00ydueHus MicrosoftTeams.

BecrutatHoe mporpamMMmHOe oOecrieueHHe, YCTaHOBJIIEHHOE B ayauTopusax: 7-Zip,
AdobeAcrobatReader, MozillaFirefox, OpenOffice.org.

JIunieH3nOHHOE IpOrpaMMHOE obecrieyeHue, YCTQHOBJICHHOE B
aynuropusix: Microsoft Office 2003, Microsoft Office 2007, Microsoft Office 2010, Windows,
Koncrpykrop Tectos 2.5 (Keepsoft).

9. TexHu4eckHe CpeACTBA U MATEPUATIbLHO-TEXHUYECKOe o0ecneyeHne JUCHUTNIHHbI
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—  VYueOHble ayJUTOPUU U1 TPOBEINCHUS JIEKUMH W MPaKTUYECKUX 3aHATUH
YKOMITJICKTOBAHBI CIIEIUATU3UPOBAHHON MEOETbI0 W TEXHWYECKHMMH CPEICTBAMH OOyUYCHHS,
CIIy’)KalllUMU sl TIpe/CTaBieHUs  y4eOHOW  mHpopMauuu  OONBLION  ayAUTOpPHUU:
MYJIbTHMEIWWHBIC ayIUTOPHH, YKOMIUIEKTOBAHHBIE TaKUM OOOPYIOBaHHEM, KaK IIPOEKTOP,
JOKYMEHT Kamepa, MPOEKIIMOHHBINH IKpaH;

— Ilomemenuss nns caMoOCTOSITENbHON paboThl OOywarommxcs (KOMITbIOTEPHbBIE
KJIACChl) OCHAIIEHBl KOMITBIOTEPHOW TEXHMKOH C BO3MOXKHOCTBIO TIOJKIIOUEHHS K CETH
«HTEepHEeT» U obecrneueHbl JOCTYNIOM K JJIEKTPOHHON HH(OPMAalMOHHO-00pa30oBaTeNbHOM
cpene By3a;

— JlaGoparopuu, OCHAIIEHHBIE JIA0OPATOPHBIM OOOpPYAOBAaHHEM, IS peaTu3aIiuu
JAHHOW JUCUUIUIMHBI HE MPEyCMOTPEHBI.
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